
 
 

Job Title:    Marketing & Communications Executive 

Grade & Position Number: D 

Reports To:   Head of Strategy, Marketing & Digital 

 

The Role  

Essex Cares Ltd (ECL) has ambition to be the care provider of choice in Essex and 
South East England and is entering a period of growth with the award of new 
contracts and transformation of services across Essex and West Sussex.  
  
With this growth comes a need for greater promotion and marketing of services. We 
are looking for a talented individual that shares our ambition to join us as our 
Marketing and Communications Executive.  
  

This is a new role and will report to the Head of Strategy, Digital and Marketing. The 
role will be part of a small team focused on delivering exemplary marketing and 
communications support. 

  
This role requires a diverse set of skills; a combination of digital marketing, traditional 
marketing and communications. The post holder must have previous marketing and 
communications experience, be flexible, quick to adapt and comfortable working on 
tasks that range from social media marketing to print management. 

 

Job Purpose 

To deliver exemplary marketing and communications support to: 
 
 Raise the profile of ECL as the provider of choice in Essex and South East 

England 
 Deliver targeted campaigns and marketing initiatives that support our business 

objectives 
 Develop innovative ways to engage with our customers, employees, the general 

public and stakeholders 
 Promote the ECL brand and its reputation for quality, value for money services 
 Improve our social media presence 

Key Accountabilities 

 Work flexibly and collaboratively across structural boundaries as part of cross 
functional teams, and in support of key functional outputs, regardless of where 
you sit within the organisation.  



 
 Think creatively, challenging the norms, and constructively challenging those 

around you (including those more senior) to ensure continuous improvement, 
commercial astuteness, and inspire the same in colleagues. 

 Ensure the proper assessment, management and mitigation of risk, including 
Information Governance, Health and Safety and Business Continuity. 

Role Specific Accountabilities 

 Plan, design and deliver internal and external  communications campaigns to 
meet set objectives and targets 

 Deliver innovative digital campaigns across all social media channels in 
appropriate formats. This includes the company's online recruitment campaign 

 Research, write and publish news releases and respond to media enquiries in 
line with company procedures and quality guidelines 

 Manage the production of printed and digital material through commissioned 
design and print services 

 Monitor marketing campaign effectiveness through the use of online  analytics, 
user insight and company management information 

 Plan and execute the content management of the company's websites and 
intranet 

 Conduct market research activities 
 Support with events including recruitment, national conferences and local 

exhibitions 
 Assist with other communications and marketing activity as appropriate  

 

Key Skills & Qualifications 

 Educated to degree level or hold a marketing/communications qualification or 
equivalent by experience 

 Experience of copywriting and a creative ability  
 Ability to communicate clearly, concisely and with plain language and to 

express opinions and ideas sensitively and tactfully when necessary 
 High attention to detail and excellent grammar and spelling 
 Ability to work under pressure and to deadline 
 Organised, flexible and self-motivated, with excellent time management skills 
 Strong IT skills - experience of using internet/web based communications as 

well as office software 
 Experience of working in the care or health sector would be beneficial 
 Commitment to continuous professional development and learning 
 A valid driving licence and a vehicle or access to a vehicle and driver 
 Enthusiasm and commitment to ECL values and business ethos of the provision 

of quality social care and the development of new and innovative services to 
meet sector demand and growth 

 
 
 



 
 
Values and Behaviours 

 

Ability to demonstrate, understand and apply our Aspire values (see below) and be 
able to evidence these attitudes and behaviours as part of the application process 

 

 

ASPIRE Values 

Adaptable 
 

 Changes behavioural style or method of approach when 
necessary to achieve goals 

 Responds to and embraces change with a positive attitude 
and a willingness to learn new ways to accomplish work 
activities and objectives 

 Always looking for ways to improve services to the 
customer 

 Openly communicates changes to methods of delivery in a 
consultative way with customers and shows a willingness to 
adjust  

Supportive 
 

 Identifies ways to work collaboratively with colleagues, 
services and partners to deliver common objectives 

 Demonstrates self- awareness and recognises how own 
behaviours impact on others 

 Is tactful, compassionate and sensitive, and treats others 
with respect 

 Consistently displays empathy when dealing with others 
and demonstrates an encouraging and reassuring attitude  

Performs 
 

 Understands what is expected of the role and how this links 
in with the wider organisations vision and outcomes   

 Meets and where possible exceeds, targets and objectives 
and delivers work accurately and to deadlines 

 Takes pride in achieving results and celebrates the success 
of others 

 Consistently delivers a high quality caring service  

Integrity 
 

 Upholds the highest standards of professionalism, is 
respectful of all customers and stakeholders and their 
opinions and decisions   

 Builds effective working relationships based on trust and 
confidence and communicates with customers, colleagues 
and stakeholders in an honest and open way 

 Acts as a role model to other colleagues and is passionate 
about our services 

Responsive 
 

 Effectively manages customer expectations and responds 
to their needs in a timely and caring manner  



 
 Consistently communicates in a clear and concise style 
 Focuses attention on meeting agreed priorities and 

objectives in the most effective and efficient way 
 Asks for help and responds to the requests from others 



 
 


